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About Us

The Cloy serves as a bridge between companies and Generation Z, offering
specialised expertise in Web/App Development, Social Media, Branding,

Copywriting, SEEO, and XR marketing.

Comprised entirely of Gen-Z members, from our founder to write

'S, creatives,

and readers, we provide authentic insights into Youth Culture anc

drive Social

Change. Our mission is to facilitate genuine engagement between companies
and Gen-Z, ensuring they not only talk about us but also converse with us.

As The Cloy expands, more individuals recognize the influence and potential of

young people.



Telling Great Stories Solving Problems

We have a proven content first approach.
We help our clients to communicate who they are and We identify and seek inspiration in trends. No subject is too technical,

What they dO thrOugh relevant aﬂd trUStWOrthy S’[OI’iGS. tOO neW, -tOO hard _ We always flnd a Way 'to move foward
And by doing so, we integrate good SEO principles from the very beginning.

Designing Amazing Fxperiences

We have a team of creative experts. Every project is a design challenge:

but a user-centric experience that lets a brand shine.

And never with less than flawless execution



Whatwe do

Branding & rejuvenation

App & design

Digital content creation & seo
Performance creative & video
Xr marketing

Research

Paid media

Influencer/celebb mgmt & pr
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branding & rejuvenation

When a prospective client approaches us for a branding project, they are usually unaware of just how integral
branding will be to their company’s success or failure. The process of creating a brand is more than just a logo;
it's a combination of colours, fonts, imagery, and more working together to tell the story of your company.



Client ATG GFOUp

_thium Batteries

Project lype:
528 Complete Brand Building,

Srand ldentity development etc.

Project Description:

Developing a complete strong brand
critical to the success of AIC Lithium

de

Ntity was

B5

teres. By

focusing on INnovative design, sustainable practices,
and exceptional product guality, the brand can
estaplish a strong reputation and stand out in a

competitive market.








https://drive.google.com/file/d/1-avJT_60AGkZwNXG5XbQd1FqFRvhpXBx/view

Project lype:

Brand ldentity Design

client  Munckhin

~et Foods Project Description:

The package design for Munchkin Pet Food is
designed to convey the brand's commitment to
oroviding healthy and delicious meals for pets. it is
designed to e visually appealing and easily identifiable
on store shelves, with clear product information and a
focus on the pet enjoying the food.
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Complete and balanced food for
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Client

Raft Motors

-V BIkes

Project lype:

328 Co

Srand 10

1]

€

plete Brand Building,
Ntity development etc.

Project Description:

Raft Moto

electric vehicles (
by securing 14,482 bookings for their EV lineup
through a meticulously executed digital media

marketing campaigns. This accomp
translated into an iImpressive sales o

N just one year.

s, an O

—M manutacturer specialising In
—\/s), achieved significant success

IsShment

13 million US







app & design

The main reason that a Website / App design is so important to your app's success is that it has
a dramatic effect on your app's user experience. The way your app looks and moves plays a
critical role in the way a user feels when interfacing with it.






Client

Vi

lelecom Provider

Project lype:

UI/UX Design

Project Description:

Based on the research findings, we developed a user
INterface and user experience design that is intuitive, user-

friendly, and visually appealing. The design enables users to

easlly
comp
Overa

navigate the app, access relevant information, and
ete tasks efficiently.

|, this project aimed to design a mobile application

that enhances the user experience and enables users to
easlly access and utilize V! services.
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recharge & pay bill
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home music movies gaming jobs
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ack valid till 01 Mar, 202

get weekend binge all
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Client

L eMarche

Grocery Delvery

Project lype:
PWA For B2C

Project Description:

The front-end of 1

modern web techr

JavaScript. We ensu

optimised for moblle devices. The bac
website will lbe developed to include th

a content managen

ne website Is developed using
nologies such as HTML, CSS, and
e that the welbsite Is respo

<-end of 1

NSIVE,
Ne

e Integrati
ent system (CMS) and an e-

on of

commerce platform. This will allow Le Marche to
easlly manage their product catalog, inventory,
orders, and customer data.
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THE GOOD FOODR STORY.

Bakery Dain ruits & Vegetables -‘resh Non Veg Chocolate & Confectionery Beverages Snack Foods Frozen Packaged Foods

Q
= Freshest Produce 22
AT THE BEST PRICE!

Ongoing Offers

Abf Plain Bagels Mini

Best Pricing Everyday

About the product

Fresh Tomato Cucumber

714 g ) 720

500GM v 500 GM

Popular Brands

Caty, NescaFé.







Project lype:

D2C Ecom Marketplace Setup

cient TUpperware

Homeware Products Project Description:

The Tupperware company decided to expand its distribution channels
by setting up the brand on Amazon India. This project aimed to
establish a Tupperware store on Amazon India, with the goal of
Increasing the visibility of the brand and driving sales.

o promote the Tupperware, we leveraged Amazon advertising to target
customers searching for Tupperware products.Overall, this project aims
to establish a successful Tupperware store on Amazon India, with the
goal of increasing the visibility of the brand and driving sales.
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Client Parag()n

—O0twear

Project lype:
Ul/UX Design / Front-end

Development

Project Description:

The brand is known
comfort, and style, and

the footwear Ind
ne UI/UX desig

UStry

or

N Pro

friendly e-commerce platform t
Paragon's products and values, wh

ts commitment to quality,
nas been a trusted name In
Or many years.

ect for Paragon, a footwear
orand, aimed to create a visual

y engaging and user-

Nat S

NOWCASES
le providing an

enjoyable and seamless shopping experience for

customers



MEN WOMEN KIDS NEWLY LAUNCHED

&
miascara

New Launch

Comfortable Trendy Affordable

MWl =y NI
| | |

Formal Shoes Casual Shoes I'lip Flops Sandals IFormal Shoes




digital content creation & sco

It takes effort to get organic search visibility, rankings, and traffic. You can attain this by consistently creating
optimised content. If you want organic search visibility, rankings, and traffic, you have to commit yourself to
the grind of consistently creating optimised content.
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5l POST GRADUATE COURSE IN
ADVANCED DIABETES

HARVARD

MEDICAL SCHOOL

HARVARD MEDICAL SCHOOL

certifies that G E l

Dr. Jane Doe

has completed the
Postgraduate Course in Advanced Diabetes

REGISTER NOW

&3 | Helps deliver world-class care to patients

(_‘% | Boosts confidence and competence in the speciality

222 | Gain competitive edge and enchance clinical practice

POSTGRADUATE COURSE IN
ADVANCED CARDIOLOGY

HARVARD

MEDICAL SCHOOL

HARVARD MEDICAL SCHOOL

certifies that G E I

Dr. Jane Doe

has completed the
Postgraduate Course in Advanced Cardiology
Janu "8, 202

REGISTER NOW

é\% | Helps deliver world-class care to patients

(83 | Boosts confidence and competence in the speciality

222 | Gain competitive edge and enchance clinical practice

www.hansamedcell.in



. Harvard
Client Medical School

\edical University

Project lype:

Digital Marketing Campaign

Project Description:
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$16,500 USD in sales.
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jacobscreekwine @

Reminder

350 34 k 532
Posts Followers Following

It’s Friday! Treat yourself

to a glass of wine.
Jacobs Creek Wine

We're wine that you like ¥ Please enjoy Jacob's
Creek responsibly and forward to those of legal
drinking age only.

UGC Policy: bit.ly/37gWdbG

2129 Barossa Valley Way, Rowland Flat, South
Australia

TGIF!

IACOBS CREEK

2 bit.ly/2JUuyTd

& JACOBS CREEK

Our Vineyard Our Wine Food Pairings Wine 8

ALL | WANT
FOR CHRISTMAS IS...

GIVE THE WINE SOME ROOM TO BREATHE BY
FILLING YOUR GLASS LESS THAN HALF WAY.

— —r #5 JACOBS CREEK
= BRINK RESPONSIBLY




Project lype:

Social Media Retainers

Jacobs

Creek Wine Project Description:
VWine Brewery

Client

We were tasked to enhance Jacobs creek’s social
media presence, engage with their audience, and
drive conversions and responsible for managing
and creating content for their holiday season
campaign on Instagram.




The event management
industry I1s growing at

whistling_woods “Esports will rival

the biggest traditional sports
leagues in terms of
future opportunities”

. AVA 3,492 251k 222
\ ' / Posts Followers Following
Ab

-Steve Bornstein
(Former CEO ESPN,
Chairman Activision
E-sports Division)

Whistling Woods International

College & university

Asia's premier institute for Film, Communication &
Creative Arts. WWI is rated as one of the 'Top
Institutes of Influence' globally by Forbes.

(2 linktr.ee/WhistlingWoodslInternational
ADMISSIONS OPEN.

Following v Message
SCHOOL OF EVENT MANAGEMENT SCHOOL OF SPORTS & E-SPORTS MANAGEMENT
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%g #IWas Tl -C )- Sy

Alumni Work  #IWasTold DidYouKnow MyCampus... Stude

#IWas Ta}d
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=
#IWas /.

1 e,

ADMISSIONS OPEN.

SCHOOL OF ACTOR'S STUDIO




Client

Whistling woods
International

University

Project lype:

Social Media Retainers

Project Description:

We were developing a conte

Nt that aligns with

their brand values, creating high-quality visual

content, scheduling posts, a

nd analysing metrics

to optimise engagement anc

reacn.



blenderspridefashiontour

888 40.7 k 93

Posts Followers Following

‘ ) > AN a : OVERWHELMED BY
Blenders Pride Fashion Tour ' - ~ CONTENT ( JRS. | THE APPLICATIONS
Design & fashion ' a /! '

Welcome to the official handle of Blenders Pride

Glassware Fashion Tour. #MyLifeMyPride Please do

not tag anyone under 25 years.

(7? www.blenderspridefashiontour.com

Following v Message Z '. N . ” ’ \\ I rN!}l.

Ifﬁs,’

O+0 0 = LN T
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Gurugram '... Metaverse '... : EDCI
EAN EL y —t MASTERCILASS

Age of Influence

SUSHANT DivaGikan ANWESH SAHOO
Porforming Artiste /7 Singer, Equal Righen Toon Artiat / lustrator &
Champion & Motivational Spoaker Equal Fughts Activiat
DATE: 9" August 2021, Monday f
H . £ERS
TIME: 11.00 AM 6%';?0?'»
s A
@ f lEIvE L

Gblenderspridofashiontour | @faciofficial

d
:SHOW
YMVIDENTITYMYPRIDE = CASE

My Passion. My Pride. My Pasxion. My Pride




Client

Blenders
Pride

—ashnion

Project lype:

Social Media Retainers

Project Description:

Our objective was to elevate the social media
presence and create a highly targeted social

media campaign for

Blenders pride fashion tour



Mumbai
is open for

business.
Will your brand

cash in on the
pent-up demand?

As the markets open after the
long haul of restrictions, your
brand can make the most of
this festive opportunity to
boost sales.

Times have been tough since March last year. But with the
drop in cases post the deadly second wave of COVID-19,
businesses have revived and restarted with a fresh look
and mindset. It will be a great pleasure for us to award the
stalwarts who resumed businesses post the series of
partial lockdowns and restrictions, with a bang. After all,
these entrepreneurs are the driving force of our economy!
Hence, it's an honour for us to felicitate the pioneers of

Anand who have helped the town reshape itself amidst Groove to the beats of

this pandemic. . . .
The show-stoppers of not only Anand but also for other pr Osper Ity, thls Navrat".
towns and cities of Gujarat, these entrepreneurs deserve

to be felicitated and we, The Times of India want to honour

them in September with the award "Pride of Charotar".

Come, let's join hands together.

Advertising with the TOIl can
help you get there faster.
Begin a conversation with
your target audience through
a TOl advertisement.

Make sure your brands don’t

- miss out on this growth curve.
‘L e | A

Pride of Charotar :- 4th Sep 2021 SRS

e/ N\

THE TIMES

GROUP

THE TIMES 'Btr
GROUP

times response

9

—————— — . e 4 THETIMESOFINDIA | BombayTimes | Tius Ecovomic Ty | fewrgesrsy | G
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Project lype:

Social Media Retainers

The Times
GH@HJ[ Group

~uUplication

Project Description:

ne project for The Times Group was to create
iINnternal mailers, Newsletters and social media content




performance creative & video

Our in-house production hub that comprises of photographers, videographers, producers, directors, editors

and animators who together create some great visual content.
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https://drive.google.com/file/d/1F-6dQZwTnRdNHfMr5EfMVr2Ogil85c7z/view?usp=sharing



https://drive.google.com/file/d/14NZmL6fnfCPBQZyRrYxz08R0z5keeIvC/view?usp=sharing



https://drive.google.com/file/d/1m1RFChNAqDhmwU9GY5mc5b_MW_8X0Moz/view?usp=sharing
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https://drive.google.com/file/d/1Px4nsnC_noNEwU0NQ3pKHueKebfvnvmx/view?usp=sharing
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https://www.instagram.com/reel/CuHc7yEuHT9/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CuKAT0LMRfT/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Ct_nDQNpDBc/?igshid=MzRlODBiNWFlZA==
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https://drive.google.com/file/d/1nnPwuwN5dZyHhS74nnSCJnAx5_KcVpJl/view?usp=sharing
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https://drive.google.com/file/d/1LGhoZf7jwuuJPJk59M9ZVRXP2HL-Skhw/view?usp=sharing
https://drive.google.com/file/d/1tduqLMwHzMkWtPBoj101pJX7C6MiaDvT/view?usp=sharing
https://drive.google.com/file/d/1HPFW5KX_4lUptX4YD-Tl7ogDoLCjsLO_/view?usp=sharing



https://drive.google.com/file/d/1XoWkdG2JNyRWpUpH_RSmAuGMCwmHISJw/view?usp=sharing















https://drive.google.com/file/d/1b3EeqJ0_IrZKEmzRBENwffvFC9h30ZgE/view?usp=sharing
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xr marketing

XR helps to create a powerful impression in the consumer’s minds, urging them to look at your brand from an
entirely new perspective.



Lenovo |{<Anvibia



Client

Lenovo

lechnology Company

3d Marketing

Project lype:

Project Description:

Oroject,

and NV

the virtual realr

—xperience the future of technology with our 3D

Power

DIA's g

of smar

of 2." Lenovo and NVIDIA unite to

oresent an iImmersive journey, revealing the seamless
collaboration between

enovo's cutting-edge devices
roundbreaking technologies. Dive into
and witness the extraordinary fusion

er technology, setting the stage for Intelligent

Transformations and innovative solutions.
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https://drive.google.com/file/d/1gvxY76M4F1Zjc2p4oNMQoTcDdRsuZ9sY/view?usp=sharinghttps://drive.google.com/file/d/1gvxY76M4F1Zjc2p4oNMQoTcDdRsuZ9sY/view?usp=sharing
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vitamin angels
india”




Project lype:

2d Informative video

Vitamin
GH@HJ[ Angels

Tothnoioqy Company Project Description:

Uncover the impact of undernutrition on pregnant
women in India through our poignant 2D project.Vitamin
Angels India and UNICEF India proudly collaborate to
support Prime Minister Narendra Modi's vision, shining
a spotlight on "Mahila aur Swasthya" (woman and
health) as part of Poshan Maah 2022.




Qm?g)ma unlcef@



https://drive.google.com/file/d/1PFjr-qMAtgC71NtNG9Ce6ipe2dfc196g/view?usp=sharing

unicef¢s®

vitamin angels
india” |

Low birth weight baby Malnburished child

Malnourished Malnourished teenager
pregnant woman



PLG

ProductLifeGroup

¢
s

7 7

TO YOU AND
YOUR LOVED ONES



Project lype:

3d Marketing

| PLG
Client s e oo

Viedical Consulting Project Description:

Join us In a festive 3D video exclusively for the Product
Life Group (PLG). This project serves as a special
Christmas greeting, celebrating the joy of the season
and extending warm wishes to all PLG members.
=xperience the holiday spirit iIn a uniguely iImmersive
waly, fostering unity and cheer within the group.






https://drive.google.com/file/d/1xnSA0mQdpMFmqLS4cw_A-eoDACIE33CR/view?usp=drive_link







Project lype:

AR Filter for Instagram

. Sugar
Client  Cosmetics

Aaametios Project Description:

The goal of this project was to create Instagram filters
that enhances the user's look and promotes Sugar
Cosmetics' brand identity. The filter is available for users
to try on thelr own faces and share on social media,
which will iIncrease brand awareness and engagement.



trysugar

7.612 26 M 1,894
Posts Followers Following

SUGAR Cosmetics
Dive into the world of #Makeup that's high on style &
higher on performance. #ShukarHaiSUGARHai
a#i To get featured, tag us @trysugar
Il Shop now

(Z) bit.ly/3N4Tp4A

Message Contact

New Launc... Shop Now Makeup Ha...

BLINK TO CATCH
THE MAKEUP




Project lype:

3d Marketing

Client Blavk

, Project Description:
Clothing

This 3d projects was to launch and showcase the
products by Blavk in a unique way like no one has every
done in India before.









https://www.instagram.com/tv/City6V-PK7o/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/tv/CiwOJTDo9TB/?igshid=MzRlODBiNWFlZA==

TAP
T0
PLAY



https://www.instagram.com/tv/Cipw4efLKt2/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/tv/CisDH5ysPiA/?igshid=MzRlODBiNWFlZA==

thecloy.online

ink genz think us.

LOCATION
TO U Cl i ONTARIO, CANADA MUMBAI, INDIA
+1 437 566 29606 +91 3/830 75333

connect@thecloy.online



mailto:connect@thecloy.online

"1hank you

BLAVK

thecloy.onlin

think genz think us.



